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THIS “CONVENTION” WEEK 


As mentioned in the column opposite, 
it isn’t easy to highlight the events of so 
mammoth a convention, so we'll take off 
our sales-colored glasses and have a look 
around at other important events. Before 
leaving the snowfall, however, it should 


be said that while the snow had a delay- 


ing effect on attendance, few, if any can- 
cellations, were received as a result of the 
storm. The footing was slippery and 
treacherous during the cold weather of 
Friday and Saturday. Those who weren’t 
so adept at swimming found the going 
rather difficult as the thaws came and 


jammed the inadequate sewers. But back - 


to the highlights. 


Down at the Convention Hall 2,000 or 
more brokers jammed the huge audi- 
torium for an all day meeting. There were 
many, many interesting papers by indi- 
vidual brokers, telling how they meet 
their every day problems. Highlight of 
this 50th Anniversary Meeting, however, 
came with the address of the Honorable 
Wright Patman, Fighting mad, Congress- 
man Patman struck out with Texan vigor 
against the Association of Independent 
Food Dealers of America, which he 
termed a Trojan Horse, and seekers of 
special privilege. Section 2(c), he said, is 
not a brokerage section, it is a section 
prohibiting phony brokerage payments. 
President Watson Rogers, National Chair- 
man E. Norton Reusswig and NFBA coun- 
sel Paul Myers also had much to say on 
this important subject. Ironically the 
subject was not even mentioned up at the 
Traymore. 


Most canners undoubtedly expected a 
cut in QM requirements, but it’s doubtful 
if many expected so drastic a one. Surely 
there must be some canners who prefer 
returning to the bid system. But judging 
from the number of resolutions passed by 
state and regional associations, many, 
many canners were disappointed to hear 
that set-asides and negotiated buying will 
be discontinued. (See page 12.) 


NCA Counsel H. Thomas Austern 
sounded a warning that should be ob- 
served personally by every member of the 
industry. Mr. Austern pointed out that 
the effectiveness of the Food and Drug 
Administration may be seriously cur- 
tailed due to budget cuts. He described 
Provisions of the Hale Bill, which by 
eliminating the necessity of public hear- 
ings, except in the event of controversy, 
will tend to reduce the expense of the 
Department, providing industry is suc- 
cossful in settling its own controversies. 

A Crowell-Collier report showed that 
consumers think fresh fruits and vege- 
tables are of better quality than canned 
varieties, and only 30 percent thought 
canned icss expensive. Canned fruits are 
consid red better than, or equal to, frozen 
‘y &@ mo ority, but frozen vegetables won 
out over canned. Brand is the most im- 
pa ‘actor in consumer shopping, but 
*e price and can size were also reported 
mportant. 

The Canning Problems Conference, the 
‘aw Produets Conferences and the mag- 
nificent Canning Machinery & Supplies 
exhibition, of course, as always, were a 


most important part of this great Con- 
vention, 
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SNOWFALLS & —When 20,000 (more or less) businessmen 
gather together in one place to discuss the 
SNOWBALLS affairs of business, it’s no small task to say 
what were the most important results of that convention. Even 
so, it seems rather plainly evident that this, the 47th Annual Con- 
vention of the National Canners Association, held in Atlantic City, 
January 23 to 27, will be remembered many years hence as the year 
of the “snowfall” and “snowball”. The “snowfall”, 7 inches of 
driving sleet and snow, with the thermometer registering a frigid 
18 degrees, came just as delegates were pouring into the city by 
thousands, leaving many stranded half way, and others at the port 
of embarkation. As the storm reached its peak, the NCA Board, 
meeting in executive session, started rolling a “snowball”; a snow- 
ball that promises to gain momentum and size as eager hands g' 

behind to push. Even before the members of this(hoistoricBoard, 
which gave its enthusiastic approval of funds to support @ continu- 
ing consumer relations and marketing program, had dispersed, it 


was learned unofficially, that the American Can Company would “ 


spend approximately a half million dollars in consumer advertising. 
As the Convention progressed, the American Can Company pro- 
gram was officially announced, and more unofficial weight in the 
form of probable consumer advertising was added to the “snowball”. 
Because these are still unofficial, the particulars will not be men- 
tioned here, but it can be said that the consumer advertising pro- 
gram of the steel companies, in support of canned foods, will be 
broadened and expanded through the facilities of the Can Manu- 
facturers Institute. 

So what looked like a bare possibility only a week ago, is a 
reality today, and the National Canners Association, for the first 
time on record, has appropriated funds to hire outside professional 
help for the promotion of canned foods. This, of course, to support 
and enhance the excellent work of the Home Economics and the 
Information Divisions. 

So the move has been made, and the NCA has accepted its 
responsibility ; has laid the money on the line to promote greater 
consumer acceptance of canned foods. What then of the individual 
canner? and individual groups? Will the NCA program, do the 
whole job? Certainly not, yet already before the Convention was 
over, the question was being asked “What need is there of the 
Associated Independent Canners, the Tomato Council, or other like 
groups?” The answer, purely and simply, is that the NCA program 
will be an overall program for all canned foods. The commodity 
must still be promoted, merchandised, and advertised, and in like 
manner the individual brand by other groups or individuals. One 
thing needed to insure the success of this highly promising cam- 
paign, is for every NCA member, every canner (indeed this is just 


one more important reason why every canner should be an NCA - 
member), to do his utmost through his individual and local efforts, . 


to support and extend this drive. With the NCA program, the 
American Can advertising program, the steel company consumer 


advertising, and others yet to come, these next several months, © 
and years we hope, will present the greatest opportunity to sell and 


promote “your” canned foods. 
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RESOLVED, that the recom- 
mendation of the Special N. C. A. 
Committee to Study Ways and 
Means of Increasing the Public 
Acceptance. and Use of Canned 
Foods be approved, that the recom- 
mended one-year appropriation of 
not more than $150,000 to finance 
the program for 1954 be made, the 
Executive Secretary be authorized 
and directed to develop within the 
Association an appropriate staff 
organization to administer the pro- 
gram, and that the officers of the 
Association be authorized to em- 
ploy the firm of Dudley, Anderson 
& Yutzy to assist the Association 
in carrying out the developed pro- 
gram, and that the sum of $150,000 
be taken for this purpose from the 
surplus of the Association. 


The complete Program will be 
published in next week’s issue of 
this journal. In brief it will provide 
a prestige consumer relations pro- 
gram for canned foods, based on 
their seven virtues, economy, nutri- 
tion, variety, availability, safety, 
convenience, and time saving. Also 
it is proposed to provide a market- 
ing and merchandising program to 
improve trade relations. 


Included in the 14 Point Plan of 
Action is the creation of a National 
Canned Foods Conference as part 
of the 1955 NCA Convention Pro- 
gram; the appointment of an 
Operations Committee from Asso- 
ciations of Wholesalers, Retailers, 
Brokers, Chains, Supers and Vol- 
untary groups; the activation of a 
National Marketing Research Or- 
ganization to obtain accurate in- 
formation from the trade; prepara- 
tion of a merchandising manual for 
NCA members, sales representa- 
tives and brokers; the inaugur ation 
of a continuing prestige publicity 
program in the trade press; the 
setting up of grade post trade 
studies to improve retailer atti- 
tudes toward canned foods; making 
a nationwide net profit retail 
study; establishment of a speakers 
bureau for appearances at national 
and regional food industry meet- 
ings; formation of key retail out- 
let sales training groups; the prep- 
aration and distribution of trade 
information to NCA members, and 
the preparation and distribution of 
a regularly scheduled news letter 
to the entire retail food field. 


NCA Board 
Approves Publicity Fund 


REPORT TO THE BOARD OF DIRECTORS, NATIONAL 
CANNERS ASSOCIATION, JANUARY 22,1954, ATLANTIC 
CITY OF THE SPECIAL COMMITTEE TO INVESTIGATE 


WAYS AND MEANS OF 


PROMOTING INCREASED 


PUBLIC ACCEPTANCE OF CANNED FOODS 


by 
Wo. A. FREE, Chairman 


Last year when our National Canners 
Association convened in Chicago, Mr. 
Roy G. Lucks, President of California 
Packing Corporation and myself were 
asked to speak to the convention con- 
cerning “The Indispensability of Pro- 
duction-Management Direction.” Mr. 
Lucks, from the viewpoint of the large 
canner and myself, from the viewpoint 
of the small canner. In the course of his 
address, Mr. Lucks stated, “Consumer 
acceptance of canned foods is impera- 
tive if the industry is to progress... . 
Today the industry is offering the con- 
sumer a better quality of canned foods, 
in greater volume, and at a relatively 
lower price than ever before. . . . There 
is a story to be told in this connection 
which has never been adequately devel- 
oped. We must increase our effort to 
tell the story of our products and the 
importance of the processors’ function 
in the economy of the nation. To do this 
is the responsibility of the entire in- 
dustry and a challenge to all of us.” 


During my talk I posed the following 
question: “Is it not time that Mrs. Con- 
sumer be told and retold the facts about 
canned foods through some sort of Asso- 
ciation effort? Is it too much to ask our 
National Canners Association to investi- 
gate the feasibility and interest that 
might be manifest throughout its mem- 
bership? This should not be the ques- 
tion of the small canner alone—the large 
canner would proportionately share in 
the resultant increased consumption of 
our products through a full and properly 
conducted endeavor. How else can small 
canner and large canner alike partici- 
pate in an industry-wide effort of telling 
the merits of, and goodness of, and the 
economy of canned foods except through 
the N.C.A. spearhead? Is it worth look- 
ing into?” 


At the close of my address I an- 
nounced to the convention assembled that 
the day before, Mr. Lucks, myself and 
many others discussed this topic for an 
hour and a half before the Administra- 
tive Council and that the Council unani- 
mously passed a motion recommending to 
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the Board the appointment of a special 
committee to investigate ways and means 
of promoting increased public acceptance 
of canned foods, such committee to make 
a report and recommendations to the 
Board of Directors. The Board approved 
the recommendation of the Council and 
concurred. 


COMMITTEE APPOINTED 


President Ratzesberger, as instructed 
by your Board, appointed the following 
members to that committee: 


W. A. Free, Chairman 
K. F. Boucher 
A. E. Brown 
Edward Dunlap 
Dan Gerber 
Fred C. Heinz 

E. A. Hildreth 
K. M. Ingison 
Glenn Knaub 

J. P. Kraemer 
R. G. Lucks 
Norman Merrill 
Fred Moss 

Emil Rutz 

A. O. Verbeke 
Oliver G. Willits 


Louis Ratzesberger, Jr., (Ex-Officio) 
with myself as Chairman. 


WORK BEGINS 


Work of the committee was started 
immediately by correspondence’ and 
phone calls and the full committee had 
its first meeting together in Washington 
at N.C.A. headquarters on May 21, 1953. 
The committee made a progress report 
to the Board and the Board then directed 
the committee to conduct consumer re- 
search analysis to establish opportunities 
for sound marketing expansion as the 
first step in carrying out the origina! 
mandate of the Board. 


With the work getting into full swing, 
N.C.A. staff members were alerted to 
certain phases of consumer research and 
compilation of known factors at hand. 
Dr. H. L. Stier and other staff members 
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activities, 


WM. A. FREE 


of N.C.A. were commissioned to make 
analyses and studies of these surveys. 


In addition, several N.C.A. members 
made other data of this nature available 
from their own files. 


The staff analyzed about 70 surveys 
on the marketing of canned foods. It was 
revealed from the summary of these 
analyses that certain information needed 
by the committee had not been obtained 
in a satisfactory manner by these mar- 
ket surveys. Consequently, a_ special 
market survey was authorized to obtain 
more detailed information on the num- 
ber of consumers using canned foods, the 
frequency of use, and in addition the 
reasons why canned foods are not used 
more frequently or, in the case of non- 
users, why they do not use canned foods 
at all. 


The report of this special marketing 
survey will be presented on the Conven- 
tion program tomorrow afternoon by 
Ray Robinson of the Crowell-Collier Pub- 


lishing Co. The committee has had the 
benefit of a preview of these findings 
about consumer reactions to canned 
foods. 

SUBCOMMITTEE 


While Dr. Stier was engaged in the 
nalyses and compilation’ of the many 
urveys, it was felt by President Ratzes- 


» berger that the work at hand could be 


ore rapidly aetivated by appointment 


0! a subcommittee, made up of individ- 
B uals who in their respective firms are 
occupied _pecifically with promotion, 


verchand::ing and consumer relations 
Chis subcommittee was ap- 
olnted and went into immediate action. 
Siembers are: 


K. F. Boucher, Chairman 
Milton E, Brooding 
W. A. Free 
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Alfred Stokely 
Fred C. Heinz 
Henry Stevens 
A. 0. Verbeke 
Louis Ratzesberger, Jr., Ex-Officio 


This subcommittee met in Chicago 
October 29 and 30 and_ thoroughly 
plumbed the thinking of each individual 
member as to how to satisfy the objec- 
tives as set out by the Board. 


The subcommittee started out with 
chart evidence presented by Dr. Stier 
that a problem really exists. The group 
felt unanimously that these surveys are 
of such value as to warrant their being 
prepared for distribution to the member- 
ship of N.C.A. for individual use, as well 
as committee guidance. Some of these 
surveys are of special value because they 
explore the reasons why housewives do 
or do not use canned foods. 


After thorough discussions a_ half 
dozen or so proposals were made. 
Briefly, some of these were: 


A universal selling slogan 

A canning industry film 

A contest among food editors and 
students 

Various types of school educational 
programs 

Canned foods publicity directed to the 
grocery trade 

Stimulation of canned foods use 
through home storage facilities thus 
creating impulse eating in the home 


And there were many others. 


PROFESSIONAL SKILL NEEDED 


These were considered in full and care- 
ful detail, and while each of these points 
has merit within itself, the committee 
felt that no one of them covered the 
whole problem, and decided that it must 
think in terms of the over-all problem 
rather than to suggest a whole list of 
ideas attacking separate parts of the 
problem. 


The subcommittee therefore came to 
the conclusion that consideration of any 
of these suggestions, or the over-all 
problem, for that matter, would require 
professional skills beyond that possessed 
by anyone on the committee. 


A basic recommendation was unani- 
mously agreed upon, namely, to consider 
hiring an outside organization of pro- 
fessional experts in consumer relations 
to consider our objectives and to present 
ways to reach them. 


There was constant correspondence 
and communication between individual 
committee and subcommittee members 
and the N.C.A. staff on this problem 
throughout the month of November. The 
committee came together again in execu- 
tive session at N.C.A. headquarters on 
November 29 and 30. 


(Continued on Page 8) 
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American Can 
Launches C. F. 
Ad Campaign 


National Consumer Magazine Ads To 
Feature Recipes and Advantages of 
Food In Cans—An Industry First 


A national advertising program de- 
signed to better acquint American house- 
wives with the advantages of canned 
foods was announced at the Convention 
by D. B. Craver, vice president in charge 
of sales for American Can Company. 

The campaign, described as the first of 
its kind ever undertaken by a can- 
manufacturing company, has two major 
objectives, Mr. Craver said. They are: 
to broaden the use of canned foods by 
making women more aware of the wide 
variety of products available to them 
everywhere at any season of the year; 
and to increase the frequency with which 
canned foods are used by building great- 
er public appreciation of the nutritional, 
time-saving and appetizing possibilities 
of these foods. 

“These objectives, which will benefit 
growers and canners as well as con- 
sumers, will be sought by showing mil- 
lions of American women how to serve 
their families canned food meals that are 
glamorous, appetizing, healthful, easy to 
prepare and economical,” Mr. Craver ex- 
plained. “This will be done through a 
schedule of large space, full-color adver- 
tisements in three national consumer 
magazines.” 

The first ad will appear in April of 
this year, he said. 

The new Canco advertising program 
was featured at the company’s exhibit at 
Convention Hall. 


The advertisements will illustrate in 
full color a series of “favorite American 
meals,” explained Harriet Jean Anderson, 
the firm’s Director of Home Economics. 

“These meals,” she continued, “will be 
built around easy-to-follow recipes spe- 
cially developed in Canco’s Test Kitchens 
and will also include appropriate bever- 
ages to be served. This service will help 
America’s 43 million homemakers become 
praiseworthy cooks in an era when busy 
women are devoting more and more time 
to civic and community affairs. 

“The ads, as well as the recipes they 
feature, also will appeal to working wo- 
men. We believe it is important in a pro- 
gram of this type to give full recogni- 
tion to the fact that one out of every four 
married women in this country is gain. 
fully employed outside the home, yet 
these homemakers have to prepare meals 
every day for nearly 30 million Ameri- 
cans,” she said. 


Mr. Craver emphasized that the new 
program will be strongly supported by a 
continuation of the company’s overall 
promotional and educational activities, 
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THE CROWELL-COLLIER 
SURVEY 


Mr. Ray Robinson, Research Di- 
rector for the Crowell-Collier Pub- 
lishing Company, reported that be- 
cause of their economy, time sav- 
ing and quality, more than 9 out of 
10 (93%) of all U.S. urban families 
served canned foods (vegetables, 
fruits or juices) during the week 
of October 26, 1953. He explained 
that his talk was based on the find- 
ings of a nationwide survey of 2500 
U. S. families conducted by a vet- 
eran staff of Crowell-Collier in- 
vestigators who interviewed house- 
wives in their homes in 68 com- 
munities ranging from metropolitan 
centers like New York, Chicago 
and Los Angeles down to small 
towns of 2500 population. 

On an average day, more than 
one-third of all families (34.6%) 
served one or more canned vege- 
tables, about one-fourth (24.4%) 
canned fruit and. about one-third 
(34.3%) canned vegetables or fruit 
juice during the week of October 
26. Elaborating on the significance 
of these figures, Mr. Robinson 
pointed out that the survey avoided 
inaccuracies due to faulty memory 
by asking housewives about their 
use of foods “yesterday.” By 
spreading each field worker’s quota 
of interviews evenly throughout 
the 7 days of the week, a complete 
sample of the week as a whole was 
obtained. 

Although the majority of house- 
wives thought fresh fruits and 
fresh vegetables were of better 
quality than the canned varieties, 
almost 30% were of the opinion 
that canned were less expensive. 
Canned fruits were considered 
better than or equal to frozen by 
a majority of the housewives vot- 
ing, but frozen vegetables won out 
over canned. The majority, how- 
ever, also thought that canned 
vegetables and canned fruits are 
less expensive than frozen. 

In shopping for canned fruits 
and vegetables, the brand was 
most important, but price, and the 
size of the can were also reported 
as having substantial influence. 
Understandably enough, price was 
relatively more important among 
the lower income families. Con- 
versely, the importance of brand 
increased in higher income circles. 
Families with children reported 
price relatively more important in 
relation to brand than families 
without children. 

Since the survey was conducted 
during the middle of the fall sea- 
son, Mr. Robinson pointed out that 
the varieties of canned foods 
served could not be regarded as 
typical of year-round consumption. 


PUBLICITY FUND 


(Continued from Page 7) 


The first order of business was the 
interviewing of representatives of pro- 
fessional organizations that had been 
contacted on this problem, and it was the 
recommendation of the subcommittee to 
the over-all committee that the services 
of the firm Dudley, Anderson & Yutzy 
be engaged. The over-all committee, after 
hearing Mr. Anderson, concurred in the 
decision to employ his firm to prepare a 
program of consumer-relations activity 
and publicity designed to promote in- 
creased public acceptance of canned 
foods for presentation to the Board at 
this meeting. 


Your entire committee met yesterday, 
discussed its work during the past year, 
and heard the program formulated by 
Dudley, Anderson & Yutzy. It was the 
unanimous opinion of your committee 
that the program be adopted. 


DAY 


I want to show you that program now, 
but before doing so, I think I should tell 
you something about Dudley, Anderson 
& Yutzy, the professional counsel we 
commissioned to formulate this program 
for Board consideration. 


Dudley, Anderson & Yutzy, better 
known as DAY, is a New York firm 
which has specialized in the supervision 
of marketing and merchandising activi- 
ties for many years. This firm has a long 
record in food publicity and serves a 
distinguished list of clients, some of 
which are: The American Meat Insti- 
tute, The Florida Citrus Commission, 
The American Molasses Company, The 
Brazil Nut Association, The Knox Gela- 
tine Company, The Nestle Chocolate 
Company, The McIlhenny Company (Ta- 
basco Sauce), The Parafined Carton Re- 
search Council, The United Fruit Com- 
pany. And in non-food fields they are 
serving: The Aluminum Association, 
Magazine Publishers Association, The 
Readers’ Digest, The American Tele- 
phone & Telegraph Company and cer- 
tainly there are others. 


Your Committee was greatly impressed 
by the character of this firm’s accounts, 
and, also, by the fact that this firm has 
never lost an account and has never 
had one of its programs discontinued 
because of lack of performance. 

Mr. George Anderson of DAY will now 
present the program he has developed. 

Mr. Anderson — 

(Mr. Anderson and Mr. Don Callahan 
of DAY and Mr. Don White, of Don 
White, Inc., with whom a working agree- 
ment has been reached, then made the 
presentation.) 

Thank you, Mr. Anderson. 


Ladies and gentlemen of the Board, I 
am sure you will agree that Mr. Ander- 
son has presented a program that will 
fill a long-felt need of expanded Asso- 
ciation endeavor, one that will carry out 
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the mandate laid down by your Board to 
this committee, a program that will go 
a long way to increasing the public ac- 
ceptance, to a greater degree than ever 
before, of the products you pack. 


While no financial obligations have 
been assumed by your Association up 
to now, I must tell you that based on 
the judgment of individual experienced 
members of your committee and the 
judgment of all of the professional — 
counselors interviewed, the committee be- 
lieves that an investment in this effort 
should be not less than $100.000 and, at 
present, not more than $200,000. Your 
committee recommends to this Board 
that an initial vear’s budget be approved | 
in the area of $150,000 to implement and 
activate an adequate consumer relations 
program. 


Ever since the talks at last year’s 
Convention, the affirmative action taken © 
by your Board and the subsequent ap- 
pointment of your committee, the eves | 
of the food world have been focused on 
the National Canners Association. 


You have all read the many articles || 
written in the trade press, both produc- 
tion and distribution, on this subject. — 
You have all read and heard the nrogress b 
reports given at many of the state can- 
ners conventions by President Ratzes- 
berger on this subiect. Our Executive 
Secretary, Carlos Camnbell. stated last | fo 
month in Columbus, Ohio, that competi- 
tion of other foods is providing a chal- 
lenge to the canners and that the share 
of the consumer dollar spent on canned | 
food depends on us. 


A typical letter from a member ot 
N.C.A., a successful canner of long 
standing, and an astute merchandiser 
came to me only recently, I quote from 
it, “There is no question in mind, but. 
that if the National Canners Associa-— 
tion is going to continue to prosper and 
attract the attention of the - 
number of our canners, large and small 
alike, we’ve got to show proper leader- 
ship and that is definite interest in 
doing a bigger and better job of acl 
quainting the great American public and 
the family with facts about canned 
foods. We have to reach out and be more 
aggressive. We have to take the offen- 
sive, we can no longer stand idly by and” 
be on the defense.” ; 


nir 


The program suggested by your com: 
mittee and my announcement that it wil!” 
require in the area of $150,000 to imple 7 — 
ment and activate, I must admit, is a bit 7 | 
different from most reports presented t 
this Board. Although it is a deviation)” 
from the ordinary, let me remind yol 
that the stated objectives of the National” 
Canners Association are (1) to increas 
the use of canned foods, and (2) to im 
prove the efficiency of operation of it 
members. 


Mr. Roy Lucks, in his address to tht 
convention last February in Chicag®, 
made this profound observation: “Tht 
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members of this industry must be suf- 
ficiently flexible to adjust themselves to 
changes if they want to survive. So it 
is that the Association which serves 
these members must also be flexible and 
subject to changing the emphasis on its 
activities.” 


you have heard the Special Committee’s 
report, which is now entered into the 
records of this meeting. President 
Ratzesberger, I would like to read a 
resolution prepared by our Committee 
and hope some member of this Board 
will move its adoption. (Mr. Free here 
read the resolution which was put in 
motion [with the added specification that 
the Funds be taken from 1953 surplus] 
by Mr. H. L. Wedertz of the Lakeside 
Packing Co., Manitowoc, Wisconsin, 
[acting in proxy for S. K. Ferguson of 
the same firm] seconded by Mr. Ivan 
Moorhouse, Olympia Canning  Co., 
Olympia, Wash. — East, Midwest and 
West Coast—and approved unanimously 
[with vigor] by the entire Board.) 


BLUE LAKE BEAN BROCHURE 
INTRODUCED TO PRESS IN EAST 


A new brochure entitled The Story of 
Canned Blue Lake Green Beans has just 
been published by the Associated Blue 
Lake Green Bean Canners, Inc. The 
association has published the booklet in 


| answer to a growing number of inquiries 
for reliable information about the 
variety. 


The Blue Lake bean, though first 
grown for canning in 1896 and recog- 
nized then as having valuable qualities, 
ias been painstakingly developed over 
the years to reach specific wanted objec- 
tives. The brochure cites elimination of 


_ stringiness as one of the first of these, 


but hortieulturally, the bean is also 
rounder, fuller bodies, firmer and it stays 


_ that way long after cooking. There is no 


air space inside between the pod and the 
unusually small seeds to cause tough- 
ness, It is also a straighter bean, which 
is Important in eye appeal and in can- 
ning. 

Biue Lakes come from the cans notice- 


, ably different, too, in flavor, brighter 


; =~ color, succulence, says the bro- 
cnure, 


In both growing and processing, Blue 
Lake beans receive what might called 
“custom” handling. They are planted in 
comparatively small fields averaging 
avout 15 aeres, generally fine bottom 
land in fertile valleys noted for beauti- 
greenness. Irrigation supplements 

iatiral water sources. Cool “air-condi- 
“on” nights hold enough moisture in the 
soil to keep that rich green. The climate 


and long, frost-free growing season of 


this Pacific Coast country also favor the 
Blue Lakes. 

The bean vines are trained on poles or 
wires because growers found this brought 
higher yields of finer quality, picked over 
a longer season. Like most beans they 
uve hand-picked and come in four styles: 
whole, eut, French sliced or Julienne, and 
‘in the whole vertical pack. 


Ladies and gentlemen of the Board, | 


The Associated Blue Lake Green Bean 
Canners, Inc., with headquarters in Port- 
land, Oregon, formed three years ago, 
has eight members, and 23 associate 
members. Seven of the eight members 
are Oregon packers: Blue Lake Packers, 
Inc., Salem; Kolstad Canners, Inc., Sil- 
verton; Northwest Packing Co., Port- 
land; Paulus Bros. Packing Co., Salem; 
Portland Canning Co., Inc., Sherwood; 
Stayton Canning Co., Co-op., Stayton; 
United Growers, Inc., Salem. The eighth 
is Washington Canners, Vancouver, 
Washington. 


WHITE CAP LAUNCHES 
CONSUMER EDUCATIONAL 
PROGRAM 


An aggressive public relations and 
merchandising program, aimed at edu- 
cating consumers to the advantages of 
the vapor-vacuum seal for glass-packed 
foods, has been launched by the White 
Cap Company of Chicago, it was an- 
nounced Fri., Jan. 15 by George P. White, 
chairman of the board. 

In making the announcement, White 
said the company has retained the serv- 
ices of Harshe-Rotman, Inc., Chicago and 
New York public relations firm, to con- 
duct an extensive campaign for the bene- 
fit of all segments of the glass-packed 
food industry. The new public relations 
program will be conducted in conjunc- 
tion with a consistent advertising sched- 
ule. Advertising agency for the company 
is H. B. Law, Inc., of Chicago. 

White Cap is the originator and lead- 
ing manufacturer of vapor-vacuum caps 
for use on foods packaged in glass. The 
company produces most of the pry-off 
closures used for sealing billions of glass 
food containers. 

“There has long been a need for such 
a co-ordinated program of public infor- 
mation,” White said. “As the trend for 
self-service operations and the use of 
glass packaging increases, more and 
more homemakers are becoming ac- 
quainted with the pry-off type of closure. 
We are undertaking this program to 
familiarize those homemakers with the 
important role that vapor-vacuum and 
pry-off caps play in preserving the fresh- 
ness and flavor of foods.” 

According to Morris B. Rotman, presi- 
dent of the public relations firm, initial 
stages of the educational campaign will 
concentrate on: 

1. A long-range program to gain in- 
creased consumer acceptance of vapor- 
vacuum sealing. Information will be di- 
rected to such media as national maga- 
zines, daily newspapers, and television 
and radio commentators. 

2. Co-ordination of information with 
the food packing industry on develop- 
ments in the closure field. 

3. Continuous effort to keep leading 
food packers alerted to the program’s 
progress and results. 

“Our public relations campaign will 
emphasize growing satisfaction of con- 
sumers with the food-protective qualities 
of pry-off caps,” White said. “We will 
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also stress the fact that such packaging 
is a necessity for perishable foods such 
as catsup, baby foods, processed cheese, 
and vinegar, and is of special value to 
semi-perishables.” 

Mr. White said that the vapor-vacuum 
cap “is expected to have its greatest 
sales year in 1954.” 


OHIO CANNERS AND 
FIELDMENS’ CONFERENCE 


The 28rd Annual Ohio Conference for 
Canners, Fieldmen and Growers of Vege- 
table Crops for Processing will be held 
February 15-16, 1954, Ohio Union, Ohio 
State University, Columbus, Ohio. 


The latest information on production 
of vegetables for processing will be pre- 
sented at this two-day meeting sponsored 
by the Agricultural Extension Service of 
Ohio State University in cooperation with 
the Ohio Canners Association and the 
Baltimore and Ohio Railroad. 


Subjects to be discussed include In- 
creasing Productivity of Ohio Soils, The 
Tomato Fruit Worm Problem, Cultural 
Practices That Pay in Tomato Pro- 
duction, Insect and Disease Control, 
Tissue Analysis and Its Possible Use In 
The Canning Crop Field, Observations 
on California Processing Industry, Ob- 
jective Measurements of Sweet Corn 
Quality, and others. 


Two panel discussions will be an im- 
portant part of the program. Place of. 
Canning Crops in Ohio Agriculture is 
one. The other on Producing and Pack- 
ing Quality Sweet Corn in Ohio, will be 
held in the Sweet Corn Section on Tues- 
day, February 16. 


Out-of-state speakers appearing on the 
program include Dr. Charles A. Mahoney, 
Director of Raw Products Research 
Bureau, National Canners Association, 
Washington, D. C. and Dr. R. E. Larsan, 
Chairman, Dept. of Horticulture, Penn- 
sylvania State College, State College, Pa. 

One of the highlights of the meeting 
will be the recognition of county and 
state winners of the Ohio Top Ten To- 
mato Club. This will occur at the dinner 
meeting on February 15. County winners 
will receive pen and pencil sets, while 
the state champions will be awarded 
engraved wrist watches. 

All processors, fieldmen and growers of 
vegetable crops for processing are in- 
vited to attend. 


The British Industries Fair, Britain’s 
annual show window of new trade prod- 
ucts, will be held this year in London 
and Birmingham from May 3 to 14. 

Two thousand exhibitors representing 
nearly 100 different industries will dem- 
onstrate to home and overseas buyers a 
cross section of British production from 
confectionery to concrete mixers. Con- 
sumer goods will be shown at two halls 
in London—Olympia and Earls Court— 
while heavy industry will appear at the 
giant exhibition hall at Castle Bromwich, 
Birmingham. 
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Gene Steadman was recently employed 
as Assistant to Secretary Jack Rue of 
the Tri-State Packers Association. Gene 
spent many interesting hours at the Con- 
vention this week, getting his feet on the 
ground, and learning as much as possible 
about the canning industry. 


Harvey Burr, wheelhorse of the Asso- 
ciated Independent Canners, suffered an 
uleer hemorrhage on Monday, January 
25, while attending the NCA Convention. 
Mr. Burr was confined to his bed and 
placed under the constant care of a nurse. 
Though his condition was regarded as 
serious, it was expected, at last reports, 
that he would be able to make the trip 
back to Madison with the help of some 
of his many friends. 


Raymond E. Olson, president of the 
Taylor Instrument Companies, recently 
announced the establishment of a new 
Taylor subsidiary located in Australia. 
Known as Taylor Instrument Companies 
of Australia Pty. (means proprietary) 
Limited, it will soon be offering to in- 
strument users in the industrial process 
fields a complete service including sales, 
repair and manufacturing. W. E. Kirby, 
Sales Manager of Taylor’s English sub- 
sidiary, Short & Mason, Limited, has 
been appointed Managing Director of the 
new company and is moving with his 
family to Boxhill, Victoria, Australia. 


Elton Shaw of the Wood Canning 
Company, Stockton, California, suffered 
a heart attack on Friday morning, Jan- 
uary 22, while attending the Convention 
and died Sunday morning in an Atlantic 
City hospital. 


R. W. “Woody” Richardson, repre- 
sentative of Associated Seed Growers, 
Inc. in Wisconsin and other Midwest 
States, was the victim of a heart attack 
while attending the Convention in At- 
lantic City. “Woody” was confined to a 
hospital. 


OZARK DATES 


The 46th Annual Convention of the 
Ozark Canners Association will be held 
at the Colonial Hotel, Springfield, Mis- 
souri, Thursday and Friday, February 
18 and 19. 
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DANA M. HUBBARD 


Dana M. Hubbard, for over 20 
years Editor of “The Canner” of 
Chicago, died on Tuesday, January 
26 in a Chicago Hospital. Well 
known and respected throughout 
the industry for his sound judg- 
ment and editorial know-how, Mr. 
Hubbard’s death is a great loss to 
the canning industry. It was about 
two years ago when his health be- 
gan to fail, and he never com- 
pletely recovered from an opera- 
tion immediately following the 
New York Meeting in Buffalo in 
December 1952. He suffered from 
Bright’s Disease. 


Born in 1893 in Summerville, 
Massachusetts, Mr. Hubbard grad- 
uated from Brown University early 
enough to serve in World War I. 
He got his teeth into the editorial 
side of business publishing with 
“Printer’s Ink” from 1921 to 1929; 
then came advertising and promo- 
tion work in the field of foods, 
candy and beverages in Louisville 
and Chicago. In October 1932 he 
became Editor of “The Canner”. 


The entire industry will join the 
publishers of this journal in ex- 
tending sincere Sympathy to his 
family and associates. 


CHARLES ALMY 


Charles Almy, co-founder of the 
Dewey and Almy Chemical Company, 
died at Phillips House, Mass. General 
Hospital at the age of 65. He had been 
ill since the beginning of the year. 


Mr. Almy, who retired December 31 
of last year, had been a consultant to the 
Dewey and Almy Chemical Company for 
the last five years, following his resigna- 
tion as Executive Vice President in 1948. 

A graduate of the Massachusetts In- 
stitute of Technology with a degree in 
Chemical Engineering, Mr. Almy, in 
1919, together with Bradley Dewey, 
formed the Dewey. and Almy Chemical 
Company serving the can-making in- 
dustry. 
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ATLANTIC CITY ELECTIONS 


NATIONAL CANNERS' ASSOCIA.- 
TION—E. E. Willkie, President of Pacific 
American Fisheries, Inc., Bellingham, 
Washington, was named President to 
succeed Louis Ratzesberger, Jr., Presi- 
dent of the Illinois Canning Company, ° 
Hoopeston, Illinois. George B. Morrill, 
Jr., the Burnham & Morrill Company, 
Portland, Maine, is in line for the Presi- 
dency as the new Vice-President. Mr. 
Willkie was with Libby, McNeill & Libby 
from 1923 to 1952, when he was made 
President and Director of Pacific Ameri- 
ean, On January 1, 1953, he was also 
made President and Director of Cedar- 
green Frozen Pack Corporation of Bell- 
ingham. 

Mr. Morrill is Vice-President of one of 
the oldest canning firms in the United 
States. He is the third generation of the 
family that helped to found the company 
over 100 years ago. On graduating from 
Yale, Mr. Morrill worked for two years — 
in the Research Department of the 
American Can Company. Coming back to — 
the family business, he worked first in 
manufacturing and later spent five years 
in sales. He entered the general manage- 
ment of the firm in 1947 as Vice-Presi- 
dent. Mr. Morrill has served two terms — 
in the Maine Senate, 1943 to 1947, and © 
also two years as President of the Maine 
Canners Association, 1952 and 1953. He 
has been active in NCA affairs for ten 
years. 

Carlos Campbell continues as Execu- ~ 
tive Secretary-Treasurer of NCA. 


CANNING MACHINERY & SUP- 
PLIES ASSOCIATION — FE. N. Funk- 
houser of the Dewey & Almy Chemical 
Corporation, Cambridge, Massachusetts, 
is the new President of the Canning Ma- 
chinery & Supplies Association, succeed- 
ing Hal W. Johnston, former Vice-Presi- ~ 
dent of the Stecher-Traung Lithograph 
Corporation at Rochester, New York. 
Moving into the runner-up spot as Vice- 
President is Cliff K. Wilson, Vice-Presi- — 
dent of the Food Machinery & Chemical 
Corporation at San Jose, California. W. — 
Dave Lewis continues as Secretary- 
Treasurer. 


New Directors are: Harry A. Miller, ~ 
Manager of Burt Machine Company at — 
Baltimore, and John C. Swift, Sales Man- © 
ager of the White Cap Company, Chi- 
cago. Mr. Miller and Mr. Swift succeed © 
Mr. Wilson and Frank S. Langsenkamp, — 
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Jv., Vice-President of the F. H. Langsen- 
kamp Company, Indianapolis, Indiana. 


NATIONAL FOOD BROKERS ASSO- 
CIATION—Willis Johnson, Jr., of Willis 
Johnson & Company, Little Rock, Arkan- 
sas, is the new National Chairman of 
the National Food Brokers Association, 
succeeding E. Norton Reusswig of 
Lestrade Brothers, New York. Other offi- 
cers named at the Brokers’ 50th Anni- 
versary gathering were: Truman F., 
Graves of Seattle, First Vice-Chairman; 
Walter H. Burns, Pittsburgh, Second 
Vice-Chairman; and A. Earle Clark, Jr., 
Miami, Third Vice-Chairman. Jean N. 
Bistline, Denver, was elected Member-at- 
Large of the Executive Committee. Wat- 
son Rogers continues as President, and 
Harry E. Cook of Baltimore remains 
Treasurer of the Association. 


NATIONAL- AMERICAN WHOLE- 
SALE GROCERS ASSOCIATION—Ned 
Fleming of the Fleming Company, 
Topeka, Kansas, succeeds Mr. French 
Fox of Charleroi, Pennsylvania, who be- 
comes Chairman of the Board; J. Stanley 
Seeman of Seeman Brothers, New York, 
continues as Treasurer; and M. L. Toulme 
continues as Executive Vice-President, 


but only until March 1, when he will re- 
tire. His post will be filled by the present 
Secretary, Ralph B. Johnson. R. L. 
Treuenfels is Marketing Counsel. 


OLD GUARD SOCIETY—William K. 
Campbell of Fayette Canning Company, 
Washington C. H., Ohio, is the new Presi- 
dent of the Old Guard Society, succeed- 
ing Harry Stansbury,’ Vice-President of 
A. K. Robins & Company, Baltimore; 
Ogden S. Sells, stili unable to accept the 
Presidency because of his health, remains 
in the post of First Vice-President; 
Theodore J. Marguerite of Franklin Mac- 
Veagh & Company, Chicago, fills the post 
of Second Vice-President; while John 
Dingee of Crown Cork & Seal, Crown 
Can Division, continues as Secretary- 
Treasurer. 


YOUNG GUARD SOCIETY—Reid W. 
Jensen of the Varney Canning Company, 
Roy, Utah, was elected President of the 
Young Guard, succeeding George A. 
Schanbacher of the H. S. Crocker Com- 
pany, Chicago; Robert L. Eirich, of the 
H. S. Crocker Co., Baltimore, is the new 
Vice-President with Ed Raley of Raley 
Brothers, Inc., brokerage firm of Atlanta, 


Georgia, Second Vice-President. Herb 
Shek of the H. S. Crocker Company, 
Baltimore, continues as Secretary. 


FORTY-NINERS—M. R. “Joe” Feeney 
of Lansing B. Warner, Inc., Chicago, is 
the new President succeeding Robert A. 
Sindall, Jr., President of A. K. Robins 
& Company, Baltimore, who becomes 
Ex-Officio; David S. Nay of the William 
J. Stange Company at Lakewood, Ohio, 
moves into the post of Vice-President; 
and Frank S. Langsenkamp, Jr., of F. H. 
Langsenkamp Company, Indianapolis, 
Secretary-Treasurer. 


TOMATO COUNCIL—William R. Ed- 
munds of D. E. Foot. & Company, Balti- 
more, succeeds Harvey J. Jarboe of Har- 
rison & Jarboe, Sherwood, Maryland, as 
President; Wilson M. Jarboe of Harrison 
& Jarboe, Sherwood, Maryland, becomes 
Treasurer; and Charles B. Silver, II, 
Charles B. Silver & Son, Havre de Grace, 
Maryland, assumes the post of Manager 
succeeding Jack Rue; Mrs. Helen W. Rue 
of Easton, Maryland, will continue in the 
office of Secretary, temporarily, pending 
negotiations now under way with several 
applicants to assume the post on a full 
time basis. 
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1954 


need EXPERIENCED ADVICE 

need HELP ON A PRODUCTION PROBLEM 
need SPECIAL EQUIPMENT 

need PROCESSING MACHINERY 

need REPLACEMENT PARTS 

need OPERATIONAL EQUIPMENT 

need MISCELLANEOUS SUPPLIES 


need GOOD SERVICE, CALL OR WIRE 
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Discontinues Set Asides 
& Letter Contracts-Requirements 


Reduced 


Procurement plans and tentative re- 
quirements of canned fruits and vege- 
tables from the 1954 pack to meet the 
needs of the Armed Forces were an- 
ridtinced by Department of Defense at 
the: ‘Convention. 


With’ the cessation of hostilities in 
Zona: it is:considered that the set-aside 
and.-letter contract procedures followed 
imu.1951,; 1952 and 1953 are no longer 
necessary. Accordingly, plans for 1954 
-coritemplate procurement by competitive 
negotiation. Under this procedure, all 
‘suppliers will now be free to offer what- 
‘ever percentage of military requirements 
‘they wish to sell as contrasted with the 
set-aside and letter contract procedures 
which limited canners to sale of a set 
quota of their production. The 1954 plan 
does not envisage the use of the letter 
contract procedure. 

With respect to the Walsh Healey 
Exemption, Brig. Gen. N. E. Waldron, 
Commanding General of the Marketing 
Center * System in Chicago, had this to 
say.in a prepared address at the Con- 
vention: 


“In. the absence of an exception from 
the provisions of the Walsh-Healey Act 
it is not possible for the Quartermaster 
Corps: to effect procurement of its re- 
quirements for canned fruits and vege- 
tables in advance of their canning since 
historically canners have declined for 
very good reasons to assume the burden 
of compliance with the Walsh-Healey 
Act during the period of their seasonal 
exemption from the overtime provisions 
of the’Fair Labor Standards Act. As a 
consequence of this situation it has been 
necessary for the Quartermaster Corps 
to withhold the solicitation of bids or 
quotations until the pack of an item is 
nearing completion in the absence of an 
exception granted by the Secretary of 
Labor ‘to the provisions of the Walsh- 
Healey Act. In the past this has resulted 
in the purchase of small can sizes rather 
than the ‘institutional or No. 10 can size 
and has necessitated in many cases over- 
packing for export. This is costly and 
constitutes” an unnecessary expenditure 
of Government funds in a time when 
every. defense dollar must be utilized in 
the’ mést economical manner possible. 


For this reason we intend to continue to 


request ‘exemptions from this Act.” 


Progtirement will be effected by the 
various Market Center offices of the 
Quartermaster Market Center System, 

e Headquarters of which is located at 
'$26 West Jackson Boulevard, Chicago 6, 
Illinois. Detailed information may be 
obtained either from the Headquarters 


12 


or the Market Center office nearest to 
the supplier. 


Prepared by the ‘ie Quartermaster 
Corps, the estimated requirements are 
subject to modification and are announc- 
ed to assist industry in planning 1954 
production. 


The estimated requirements were an- 
nounced in pounds by the Defense De- 
partment and converted to standard 
cases by N. C. A. (30 pounds per case 
for vegetables and 45 pounds per case 
for fruits). 1953 Requirements (in cases) 
as announced at the Convention last 
year are shown for comparision. 


CANNED VEGETABLES 


Thousands of 24/2’s 

Item 1953 1954 
304 130 
THAD: 492 340 
272 
247 272 
Catsup, tomato .............. 834 431 
1,411 434 
Juice, tomato ................ 1,370 1,266 
139 62 
26 157 
441 — 
100 . 120 
2,000 ‘1,750 
Tomato paste ..........s000+ 389 208 

11,418 7,776 

CANNED FRUITS+ 

Applesauce 457 214 
257 220 
163 57 
Cherries, sour ................ 225 65 
Cherries, sweet ............ 64 41 
Fruit cocktail .............0. 327 367 
Juice, pineapple .......... — 630* 
Plums 101 80 

3,479 2,536** 


+ Requirements were announced for cit- 
rus juices at the "53 Convention but 
not mentioned last week. 

* Basis 24/2’s. 

** Total does not include 630,000 24/2’s 
of pineapple juice. (579,000 last year.) 
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CONSOLIDATED PLANS 
NAME CHANGE 


The board of directors of Consolidated 
Grocers Corporation January 18 author- 
ized the calling of a special meeting of 


stockholders on February 23, 1954 to con- — 


sider a proposal to change the name of 
the corporation to Consolidated Foods 
Corporation, according to an announce- 
ment by Nathan Cummings, chairman of 
the board. 


The call for the special meeting, which 
will be mailed to stockholders on Febru- 
ary 3, will state that the proposed name 
is more indicative and descriptive of the 
corporation’s operations than the one 
under which it has been operating. It 
will point out that the past 14 years 
have been a period of growth and diversi- 
fication and that today the corporation 
conducts operations in many important 
segments of the food industry, with its 
widespread processing, manufacturing, 


canning, packaging and distribution of a — 


large and varied assortment of products. 
Examples of the fact that the current 


name of the corporation is not sufficiently — 


indicative of the scope of its operations 
were given by Mr. Cummings as follows: 


For instance, Rosenberg Bros. & Co. — 
Ine., a subsidiary, is a leading inde- © 
pendent processor of dried fruit, nuts ~ 
and rice. Its products are sold through ~ 
large supermarkets, both chain and inde- ~ 
pendents; to food manufacturers, whole- — 


sale distributors and confectioners. 


Consolidated’s Union Sugar Division © 
operates the nation’s largest single line — 


beet sugar mills. Its output is sold 


largely to industrial users, 


to supermarkets for direct consumer use. 


Consolidated’s subsidiary, United States é 


Products Corporation, Ltd., is a leading 


canner of quality fruit, vegetables and — 
Its output is sold di- 7 
rectly to grocery chains, supermarkets — 
including 


specialty items. 


and wholesale distributors, 
other divisions of the corporation. 


Another subsidiary, Consolidated Food ~ 


Processors, Ine., directs canning, proc- 
essing and manufacturing plants in 1i 
cities and processes large quantities of 


food products for other distributors, a — 
well as the corporation’s own divisions. — 
The Gentry Division of the Corporation — 
is one of America’s largest producers of ~ 
These products 
are sold to food canners and processors, ~ 


dried food seasonings. 


including meat packers. 


The Griggs Cooper Division, with head — 
quarters in St. Paul, has a large produc 
tion plant which processes and packs ! ~ 
variety of food and confectionery items — 


for distribution. 


In addition, Consolidated has its ow! 
distributing divisions, such as Monare! — 


Foods, 
Dannemiller Grocery, 


Sprague Warner, Le 
Wester! 


Finer 
Foods, 


Grocer and Royal Blue Stores, reaching — 
into all major domestic markets and 
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such as 
bakers, soft drink bottlers, candy and ice ~ 
cream manufacturers and packers of — 
juice concentrates; sales are also made ~ 
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many foreign countries, with emphasis 
on the distribution of products from 
company plants under Consolidated’s own 
brand labels, and these lines are supple- 
mented by products of other manu- 
facturers. 

Mr. Cummings stated to the board of 
directors that the corporation faces con- 
stantly changing market patterns. He 
emphasized the fact that methods em- 
ployed in food distribution today have 
little similarity to the practices followed 
a few years ago. For these and other 
reasons, management feels it is advan- 
tageous to substitute the word “Foods” 
for “Grocers” in the corporate name in 
order to remove any possibility of its 
operations being merely identified with 
only one segment of the food business. 


Through action taken by the Chicago 
City Council Jan. 15, the city’s option to 
purchase the Reid Murdoch Building at 
325 North La Salle Street, was exercised, 
according to a statement by Nathan 
Cummings, chairman of the board, Con- 
solidated Grocers Corporation. The build- 
ing, home of Monarch Finer Foods, a 
division of Consolidated Grocers Cor- 
poration, has frontage on the Chicago 
River running through to Clark Street. 
The price to be paid for the building by 


the city is $2,130,000. An early announce- 
ment will be made regarding the new 
Monarch quarters. Consolidated Grocers 
has under consideration sites for the 
erection of a new building. 


The California State Board of Public 
Health, meeting at Los Angeles in Jan- 
uary, appointed a board and a technical 
advisory committee of direct interest to 
the canning industry. To the Cannery 
Inspection Board were named N. C. Coan, 
Animal Foods Co., San Jose; George A. 
Gooding, California Packing Corporation, 
San Francisco; S. J. Tupper, president, 
Olive Products Co., Oroville, and Gilbert 
C. Van Camp, Van Camp Sea Food Co., 
Terminal Island. 


The new Technical Advisory Commit- 
tee on Fish Canning Research is made 
up of George Christo, Northern Packing 
Co., San Francisco; Dr. J. B. Esty, Na- 
tional Canners Association, Berkeley; 
Jack Gorby, California Marine Curing 
and Packing Co., Terminal Island; J. E. 
McConkie, California Packing Corpora- 
tion, San Francisco; T. D. Sanford, F. 
E. Booth Co., San Francisco; Dr. Sven 
Lassen, Van Camp Laboratories, Termi- 
nal Island; Robert K. Pedersen, French 
Sardine Co., Terminal Island; and George 
Wilkinson, Coast Fisheries Division, 
Quaker Oats Co., Wilmington. 


HUME OPENS NEW BRANCH 


H. D. Hume, President of H. D. Hume 
Company, Mendota, Illinois, announced 
this week the formation of the Hume 
Products Corporation, a new sales divi- 
sion, to handle the company’s branch 
operations. This new company, with 
offices located at Beaver Dam, Wisconsin, 
and Mechanicsburg, Pennsylvania, will 
handle the distribution of Hume products 
in the State of Wisconsin and along the 
Eastern Seaboard. The Hume Company 
has been operating a sales "branch at 
Mechanicsburg since 1949. Complete 
stocks of Hume products and repairs will 
be maintained at both locations to give 
Hume customers prompt and efficient 
service. 


The H. D. Hume Company is currently 
manufacturing a specialized line of farm 
implements used in both the canning in- 
dustry and on privately owned farms. 
Hume specialized machines are manufac- 
tured at the Mendota plant to harvest 
green peas, alfalfa, lima beans, spinach 
and pumpkins, in addition to a line of 
accessory equipment designed to be 
mounted on original manufacturers’ 
equipment. Several machines are cur- 
rently being field tested for both the can- 
ning industry and general farm use. 


Give your 


ASPARAGUS: OKRA 


4 the ‘Quality Touch” 
by cutting them 
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with the URSCHEL “MODEL 30” CUTTER 


@ Lowest possible maintenance cost. @ 50% saving in product due to 
starting cut from one end of product—thus reducing “short ends” to a 
minimum. @ Unit needs less than 11/2 sq. ft. floor space. 


Consult with us now about your cutting problems. Write: 


Hg, 
Sm: 
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Urschel “Model 30” Cutter 


Cross section of Model 30 
cutting chamber, showing 
position of product and 
cutting order of knives. 
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REVIEWPOINT 


THE CONVENTION — There will 
probably be some profound statements 
about the business done or not done at 
the Convention, but from where this re- 
porter stood and walked and talked, any 
business done wasn’t enough to write 
home about. Fact is, not too many can- 
ners go to a convention for that purpose, 
as they did in the days of yore, nor did 
any canners seem to expect any radical 
change in buyers’ attitudes nor inventory 
procedures. About the only change, if it 
could be cailed a change, in canners’ 
thinking, is that they are beginning to 
feel a little better about tomatoes. And 
corn canners were given a big boost in 
moral by the December shipment figures 
made available at the Convention by the 
NCA Bureau of Statistics. Fruit, fish 
and bean canners, most naturally, are 
feeling pretty good about the market 
picture. Pea canners aren’t too well 
satisfied with movement, while tomato 
juice canners aren’t exactly a happy lot. 
Kraut packers are doing something about 
their sales, and are rightfully feeling a 
bit on the bullish side. 


STATISTICS — December corn ship- 
ments of just over 3 million cases, as 
reported by the National Canners Asso- 
ciation, were the largest for that month 
since December 1946, and the largest 
monthly shipment since January of last 
year. The movement left stocks on hand 
as of January 1 at 23.7 million cases, or 


MARKET NEWS 


January 1 stocks of 17 million cases 
made up of 8 million cases of whole 
kernel golden, 6 million cases of cream- 
style golden, 2% million cases of cream- 
style white, and 286,000 cases of whole 
kernel white. The East on January 1 
held a total of 3.4 million cases, made up 
of 2 million cases of creamstyle golden, 
1.1 million cases of whole kernel golden, 
45,000 cases of creamstyle white, and 
188,000 cases of whole kernel golden. 
The West held a total of 3.3 million 
cases, all golden, made up of 1.8 million 
cases of creamstyle, and 1% million 
cases of whole kernel. 

Of the 23.7 million cases on hand the 
first of January, 15.9 million cases were 
in 303’s, 3% million cases 12 oz. Vac., 2 
million cases No. 10’s, the balance mis- 
cellaneous sizes. 


GREEN & WAX BEANS—The Green 
and Wax Bean report, the first to show 
shipments and stocks for the season, was 
most interesting. Here is one major 
commodity that has been shipped in 
greater volume this year than last. From 
July 1 to January 1, this year, canners 
shipped 14.7 million cases, or 20 percent 
more than the 12.3 million cases shipped 
during the period last year, January 1 
stocks, however, at 9.5 million cases, 
were 29 percent greater than the 7.4 mil- 
lion cases held January 1, 1953, because 
of a pack 39 percent greater (23.9 mil- 
lion cases compared with 17.2 million 
eases). The January 1 stocks by quality 
and area of this commodity are of es- 


F P million cases of apples in canners’ hands, 
3.4 million cases more than at the be- — PO, SOS ee: a compared with 1.7 million cases a year hy 4 
ginning of 1953. While shipments for : ago. The pack through December has 3 
the season of 14.9 million cases are 3.4 PEAS—During the month of December totaled 2.7 million cases, compared with 3 
million cases below the figure for the pea canners shipped 2.1 million cases, or 2.5 million cases last year, while the total | q 
same period last year, the December 5 percent above the 2.0 million cases supply to January 1 totaled 2.9 million . 
shipments indicate that buyers have at shipped last December. Pea canners cases this year, and 3.7 million cases last : 
last unloaded the heavy stocks taken in started the season with a supply of 34.8 year. 4 
prior to the close of last season, and million cases, 2 percent above last year’s January 1 stocks of applesauce totaled : 
auger well for movement during the bal- total supply of 34.2 million cases, and 4.9 million cases compared with 4.8 mil- 4 
ance of the year. from June 1 to January 1 shipped 17.7 lion cases a year ago. The pack of apple- 3 
Over two-thirds of the December million cases, 8 percent below the 19.3 sauce, July through December, oddly | 
movement came out of the Mid-West million cases shipped during the same enough, has outstripped the pack during 4 
States, and three-quarters of that was period of 1953. This leaves a total of 17 the same period last year, 10 million # 
in whole kernel. It leaves that area with million cases on hand January 1, 1954, or cases compared with 8.3 million cases, as a 
has the movement August 1 to January = 

1, 5.4 million cases compared with 4.5 

CANNERS’ STOCKS OF CANNED GREEN BEANS million cases. On January 1 Maryland, 

JANUARY 1, 1954 Pennsylvania and Virgina canners heli 

Northeast | Mid-Atl. Midwest West South TOTAL 2.8 million cases of sauce, New York 1.2 

__.. gE 74,679 26,254 101,269 183,681 188,944 574,827 million cases, California 609,000 cases, 

French Style .................... 61,648 839,955 93,759 79,756 39,197 1,114,315 and the balance in miscellaneous states. 

TOTAI 238,076 1,652,823. 999,664 1,661,570 2,201,538 7,753,666 January through December, baby foo: 

CANNERS’ STOCKS OF CANNED WAX BEANS ee 

JANUARY 1, 1954 million dozens shipped in 1952. Durine 

Northeast _Mid-Atl Midwest West South TOTAL the year 1953 baby food canners 

Whole 20,866 2,609 37,089 70,549 packed 156.5 million dozens, or 17 per- 

French Style 4,040 680 4,720 cent more than the 134 million dozens 

packed in 1952, so that stocks on hand 

x-Std. Cu 3,905 33,13 28,877 31, ili 
TOTAL 161,441 483,445 94,279 4,026 1,771,706 dosens held January 1, 1963. 


15 percent above the 14.9 million cases 
held January 1, 1953. 

25 percent of the peas shipped in De- 
cember were Alaska, leaving 3.3 million 
cases on hand January 1, the balance (or 
bulk) of 13.8 million cases being, of 
course, Sweets. By variety and area the 
Mid-West held on January 1, 8.2 million 
cases of Sweets, and 2.8 million cases of 
Alaskas. The Far-West 4.5 million cases 
of Sweets, and 154,000 cases of Alaska. 
The Mid-Atlantic a half million cases of 
Sweets and 292,000 cases of Alaskas. 
New York and Maine just over half mil- 
lion cases of Sweets and no Alaskas. Im- 
portant quantities of Alaskas held in- 
cluded 889,000 cases of fancy 303’s, 829,- 
000 of extra standard 303’s, and 348,000 
cases of standard 303’s, all in the Mid- 
West. There were less than a half mil- 
lion cases of 10’s all told. 

In Sweets the Mid-West held 4 million 
cases of fancy 303’s, 1.9 million cases of 
extra standard, and just over a half mil- 
lion cases of standard same size. There 
were 2 million cases of fancy 303’s held 
in the West, 800,000 cases of extra 
standard, and 314,000 cases of standard. 
8 ounce fancy in those areas is also fairly 
well represented in the January stocks. 
The Mid-West held 781,000 cases, the 
Far-West 464,000 cases. The Mid-At- 
lantic held only a total of a half million 
eases of Sweets; and the Northeast only 
about 50,000 cases more than that. 


APPLES AND SAUCE—On January 
1, according to NCA, there were but 1.3 
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iy one of steadiness and that with few ex- TOMATOES — Demand continues to 
NEW YORK MARKET ceptions there is not much chance of any lag. However, there has been no real 

& worth while weakness resulting from market test, for prices in all sales out- 
___— Not Much Change In Outlook—Corn Prices = important forced selling. lets averaged about unchanged. Some 
"Maintained — Shading In Peas — Tomato CORN—The statistical position of the | Canners realize that by offering conces- 
Demand Lags—Spinach Quiet—Beans Steady narket appears bearish, with the stock business probably would not im- 
> —timited Offerings Of Succotash—Fruits = i, canners hands as of January 1, 1954 _—~Preve, so that the best course to follow 
; And Fish Generally Strong. put at 23,702,000 cases or approximately 8 to wait for trade developments. Mary- 


By “New York Stater” 


New York, N. Y., Jan. 29, 1954 


THE SITUATION—The canned food 
trading volume failed to enlarge during 
the week as far as spot markets were 
concerned. Trading at the convention 
meetings at Atlantic City was reported 
the smallest in recent years. 

Apparently the only real feature is 
that on the average prices are steady. 
However, in certain vegetables it is pos- 
sible to shade values a little. The posi- 
tions of fruits and fish, however, re- 
mained firm. 


THE OUTLOOK—With so much being 
said regarding the economic position of 
the country over the next few months, 


3,500,000 cases larger than held by these 
interests a year ago. However, the mar- 
kets appeared to be maintained in view 
of the heavy December shipments. Mary- 
land canners were offering fancy whole 
kernel golden at $1.55 to $1.60 for 303s, 
and standards at $1.15, f.o.b. Wisconsin 
canners quoted fancy whole kernel 
golden, 303s, at $1.45 to $1.50 and stand- 
ard cream style at $1.05, also f.o.b. 
PEAS — This is one product where 
prices were open to shading. The mar- 
ket has been somewhat upset for some 
time, due to the failure of buying to 
reach expected proportions. On the basis 
of 303s, there were offerings at $1.20 for 
standard 4 sieve sweets, and the same 
schedule for standard ungraded sweets 
as well as extra standard 6 sieves. For 
extra standard 4 sieves sweets the mar- 
ket stood at $1.45. Maryland canners 


land canners offered standard 2s at $1.25 
up, 2%s at $1.85-$1.90 and 10s around 
$6.25, while out of the midwest the sell- 
ing schedules were at $1.20 to $1.25 for 
303’s and $6.50 for 10s, all standards, 
California stocks are ample and prices 
vary considerably. 


SPINACH — The general market is 
unusually quiet, with the belief that a 
good share of the demand is centering 
in the frozen product. Maryland can- 
ners offered 2s at a bottom of $1.30, 
2%s at $1.65 and 10s at $5.50, f.o.b. 
Arkansas and Oklahoma offerings were 
$1.15 for 2s and $1.45-$1.50 for 2%s, 
f.0.b. 


STRING BEANS—This market gen- 
erally holds steady. Standard cut un- 
graded and cut flats were offered f.o.b. 
Maryland canneries at $1.15 to $1.20 per 


; the trade position is in this particular offered standard 3 sieves at $1.25 and 4 doz. for 303s, and standard 5 sieve cut 
: market group—one of uncertainty. Many sieves $1.15 for Alaskas. New York 303s, at $1.35, f.o.b. Michigan or Wiscon- 
» feel that trading will be fairly brisk, but state offering considered entirely of sin factory. 
- that there’ll be no inclination to accumu- sweets with fancy 3 sieves at $1.90, extra 
, late surpluses. However, there are others standard 3 sieves at $1.60 and standard SUCCOTASH—Only limited offerings 
; who maintain that the price position is ungraded at $1.35, f.o.b. are noted with the general market hold- 
; 
All K | N 0 LANGSENKAMP’S 
4 
HOT-WATER 


TOMATO 
SCALDER 


—YOUR BEST 
SCALDER BUY! 


; HOW IT SAVES HOW IT PAYS 
q Saves 80 % of steam consumption Increases volume of pack .. . one 
J . at the present price of coal, 


CHV 


this saving pays for scalder in a 
year. 


@ Eliminates 1/3 water storage! 


to two more No. 2 cans per hamper. 


Maintains highest possible quality. 


wey 
door. 
Less undesirable steam . . . adds Retains oh pect in tomatoes— rich- 
to comfort of peelers . . . provides er color, higher quality. 


greater efficiency. 


be Conveyor readily lifts from hot Contributes to sanitation . . . cor. 
i water, eliminating loss of many ners rounded . . . no accumulation 
cases product when filling or closing 
machine is down. of seeds or foreign particles. 
Saves maintenance time—conveyor 
7 lifts easily for thorough cleaning WRITE FOR FURTHER DETAILS TO 
RAP ° F. H. LANGSENKAMP CO. 
» - - 227-25 East South St. INDIANAPOLIS 25, INDIANA 
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MARKET NEWS 


ing very steady. Fancy cream style 
golden and fancy whole kernel golden 
with lima beans were available at $1.80, 
(.o.b. Maryland canneries for 303s, and 
iancy cream style golden f.o.b. Wiscon- 
sin at $1.65 for 303s. 


POTATOES, WHITE—There is some 
buying going on at steady prices. A good 
share of the demand has been stimulated 
by colder weather with chains and super- 
markets reported moving fairly good 
quantities. On the basis of 10s, Mary- 
land canneries offered at $4.75, the 
Ozarks at $5.00 and California at $5.70, 
per doz., f.o.b. 


APPLE SAUCE — Asking prices re- 
main at $1.85 for 303s, f.o.b. _Eastern 
marketing area covering Virginia and 
Maryland, while New York State can- 
ners asked $1.90-$2.00 for fancy. 


CANNED APPLES — Offerings are 
extremely limited and it is apparent 
that the bulk of the canner holdings are 
sold. Nominally some 10s, solid pack 
sliced were offered out of Maryland at 
$12.50 per doz., for 6 lbs. 8 0z., subject 
to canner confirmation and prior sale. 


CALIFORNIA CANNED FRUITS — 
Peaches, pears, apricots, fruit cocktail 
and fruits for salad are very steady, but 
at generally unchanged price schedules. 
There has been a fairly good movement 
from canners hands the past month or 
so against contracts, with the only real 
pressure to sell that of 2%s cling 
peaches. 


CANNED FISH—This group consti- 
tutes the strong side of the general 
canned food market. Prices as a rule are 
at the high of the season. There are 
short stocks of tuna, domestic and im- 
ported, sardines, lobster, crabmeat and 
shrimp, with little chance apparently of 
early replacements. Meanwhile, demand 
for Lenten requirements is broadening 
and the call for spring stocks also shows 
improvement. 


The import trade in this group will 
study closely the President’s message to 
Congress covering the report submitted 
to him from the Commission on Foreign 


Economic Policy for the purpose of bet- 
The tariff recom- | 


tering world trade. 
mendations will come in for close atten- 


tion especially in view of the current. 


rates, particularly on tuna fish in oil. 
The trade realizes, however, that it may 
be months, if at all, before any action 
develops. 


Reports from the West Coast were 
that the outlook for resumption of sar- 
dine fishing operations on a commercial 
scale were quite dark and that they may 
be stopped for some years as a conserva- 
tion measure. Curtailed fishing opera- 
tions as well as packing was held certain 


for salmon in the Alaska area for the | 


1954 season. 


16 


CHICAGO MARKET 


Little Change In Market Picture—Price In- 
creases In Salmon And Tuna—Tomatoes 
Continue Unchanged—Beets Slide—Demand 
For Limas Poor — Asparagus And Better 
Beans Hard To Find — More Strength In 
Spinach—Fruits Firm. 


By “Midwest” 
Chicago, Ill., Jan. 28, 1954 


THE SITUATION—Although forward 
buying has shown little improvement 
this past week, shipments into the Chi- 
cago market were considerably heavier. 
Inventories, which had been trimmed 
down to the barest minimums for year 
end figures, just had to be replenished 
which resulted in improved business. 
However, with only few exceptions the 
trade feel there is little reason to buy 
ahead and are content to buy as needed 
and see what happens. 


In the face of such activity, markets 
generally are unchanged although some 
advances were announced on salmon and 
tuna. Supplies are limited and the one 
real factor, the old law of supply and de- 
mand, is having its effect. When price 
advances are announced beforehand or 
are obviously in the making, the trade 
quickly forget restraint and lose little 
time covering at the lower levels. Tuna 
has been one of the exceptions recently 
and action has been heavy. Anticipated 
price increase in all sizes of cocktail has 
also led buyers here to look ahead with 
shipments on the increase. Outside of 
green and wax beans, vegetable canners 
have not been so fortunate and prices 
have been anything but strong. Buying 
continues piecemeal as far as most vege- 
table canners are concerned and will 
probably stay that way unless the mar- 
ket justifies other action. 


SALMON—Chicago distributors have 
paid little heed to warnings from the 
Coast that supplies of salmon were down 
and the results of a curtailed pack would 
eventually be hard felt. As a result, sud- 
den announcements of price increases 
came as a surprise. One important fac- 
tor now quotes tall reds at $27.00, med- 
iums at $21.00, pinks at $19.00 and chums 
at $15.00 with halves at $17.00, $13.00, 


$10.50 and $8.50. In the face of the first ‘ 


big salmon promotion, due to break in 
force next month, certain varieties are 
growing short. It wouldn’t take a great 
deal of business to clean up the pink 
market and also put some big holes in 
unsold stocks of chums. Medium reds 
have been in short supply for some time 
and 4 pound salmon of almost any variety 
is just about extinct. A buyer doesn’t 
have to worry about buying ahead where 
salmon is concerned. 
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TUNA—tThis has been a hot item for 
some time and the trade have been busy 
trying to stay head of price increases, 
the lastest one being a whopping $1.00 
a case increase on halves of advertised 
brands. A much improved consumer de- 
mand, smaller raw fish receipts and high- 
er prices asked by fishermen have all 
combined to create the present firm and 
short market. Still further price in- 
creases on the finished product are not 
unlikely. 


CORN—Midwest canners are not hav- 
ing much success in pushing corn any 
higher although the trade seem to be 
showing more interest in current offer- 
ings. Standard grade is selling here at 
$1.05 for 303s and $7.50 for tens with 
extra standard at $1.15 and $8.00 while 
fancy is bringing $1.35 to $1.40 and $9.00 
for tens. 


TOMATOES—The market here con- 
tinues unchanged and on the quiet side. 
Canners have been hoping for an improv- 
ed movement which might effect prices 
and permit more profitable selling but 
interest continues to lag. Standards are 
holding at $1.25 for 303s and $6.50 to 
$7.00 for tens. 


BEETS—Midwest canners just can’t 
seem to hold the line on beet prices and 
recent price increases from previous low 
levels are not holding. Fancy sliced 
have been sold here recently at $5.75 for 
tens and $1.15 for 303s with rumors of 
lower prices on the latter size. Fancy 
diced, shoestring and cut are listed at 
$ .95 for 303s and $5.00 for tens. 


LIMA BEANS—Demand here is any- 
thing but strong although Eastern can- 
ners have sold to a point where full as- 
sortments are not offered. Fancy all 
green limas are offered in 303 tins at 
$2.45 for tiny, $2.20 for small, $2.00 for 
medium and $1.35 for green and white. 
Tens are fairly well sold and the last 
sale reported here was on the basis of 
$12.50 for small. 


ASPARAGUS — Chicago buyers are 
looking for asparagus and not finding 
what they need. California canners are 
short and are unable to supply the de- 
mand for whole spears. Local canners 
are in the same position with stocks of 
fancy cuts and tips also reduced to the 
vanishing point. Prices continue firm. 


BEANS — Demand continues strong 
with supplies of better grades very 
limited. Both Wisconsin and New York 
canners are well sold and are turning 
down business on fancy beans every 
day. Extra standards are not in much 
better supply and prices range from $1.50 
to $1.65 on 308s with tens quoted at $8.00 
to $8.50. Standard cuts are listed at $1.25 
to $1.30 for 303s and $6.50 to $7.00 for 
tens. 
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MARKET NEWS 


SPINACH—The market is showing 
more strength than it has for some time 
probably because unsold stocks are in 
much better position. Ozark canners are 
holding firm at $1.00 for 303s and $4.75 
for tens. California canners also have 
firmer ideas and the market has settled 
down to where fancy 2s are held at $1.25, 
214s at $1.45 and tens at $4.45. 


WEST COAST FRUITS—Chicago buy- 
ers are finding that fancy and choice 
prune plums in #10 tins are almost 
cleaned up with most canners sold up 
with the exception of standards at $6.25. 
Last sales reported on fancy were on the 
basis of $7.75 with choice at $7.00. Shelf 
sizes will soon be in the same position, 
the result of a sharply reduced pack last 
fall. Sales of pears have been excellent 
and the stock position of this item is bet- 
ter than it has been for the past several 
years. Prices are very firm and sales are 
reported at $3.75 to $3.80 for 2% fancy, 
$3.45 for choice and $3.05 for standards 
although few canners have any stand- 
ards left to offer. Canners have nothing 
to worry about where cocktail is con- 
cerned but the trade here are worried 
about where they are going to find fur- 
ther supplies of tens. The situation on 
other fruits such as salad, sweet cher- 
ries and all berries appears to be in the 
seller’s favor with all prices on the 
steady side, 


MURFREESBORO Phone 2621 


DRAFTSMAN WANTED 


Packaging Machine Manu- 
facturer seeks experienced 
man in Baltimore area. 40 
hour, 5 day week. State 
age, experience and salary 
desired. Adv. 5415, The 
Canning Trade. 20S. Gay 
St., Baltimore 2, Md. 


FOR LONG LIFE + USE THE BEST 


Plastex or Cellu-San Treated 
Prices Upon Request 


RIVERSIDE MANUFACTURING CO. 


George E. Dyke, president of Robert 
Gair Company, Inc., announced Jan. 19 
the acquisition of Angelus Paper Box 
Company of Los Angeles, California. 
Mr. Dyke stated that the purchase price 
was $3,618,000, of which $2,227,500 was 
paid in cash and the balance by the issue 
of 72,000 shares of Gair’s common stock. 
It is planned to operate the business as 
the Angelus Paper Box Company divi- 
sion of Robert Gair Company, Inc. 
Angelus Paper Box Company, founded in 
1912, operates two plants in Los Angeles. 
Robert Gair, with annual sales of ap- 
proximately $120,000,000, carries on 
manufacturing operations in 33 mills and 
plants located in the U. S. and Canada. 


CALIFORNIA MARKET 


Routine Trading — Additional Fruit And 

Vegetable Pack Figures — British Negotia- 

tions Heighten Interest In Fruits — Peas 

Cleanup In Sight — Tomatoes Movement 

Unsatisfactory — Asparagus Cleaning Up — 
Pickup In Salmon Demand. 


By “Berkeley” 


Berkeley, Calif., Jan. 28, 1954 


THE SITUATION—With many can- 
ners and brokers still away from their 
home offices attending to trade conven- 
tion and post-convention matters, trading 
in canned foods here is still largely of a 
routine nature, with orders running to 
small lots. Sales in general so far this 
month have been larger than a year ago 
and prices are firmer. A feature of the 
week has been the bringing out on the 
part of the Canners League of California 
of 1953 pack figures not included in 
former releases, these including both 
fruits and vegetables. Some of these 
items were still being packed in Decem- 
ber, so earlier release was not possible. 


PACKS — California canned fruit 
packs for 1953 not previously published 
were: Apple sauce, 1,002,010 cases; figs, 
479,600 cases, and “Other Fruits’, 


To assist you— 


supply specific needs. 


Readers will find the Where to Buy 
Section helpful in locating firms to 


Consult these advertisers 


PUBLIC AUCTION SALE 


LINEBORO CANNING CO. 
LINEBORO, MARYLAND 


having leased its real estate to Atlas 
Plywood Corporation, will sell and 
dispose of all Canning Machinery and 
Equipment on 


SATURDAY, FEBRUARY 6, 11:00 A. M. 
on the premises 


LINEBORO CANNING CO., INC. 


LINEBORO, MARYLAND 


Route 140 
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MARKET NEWS 


437,799 cases, all on a converted basis of 
24/ No. 2% tins. “Other Fruits” were 
made up of apples, grapes, plums, prunes 
in syrup, nectarines and rhubarb. It is 
noted that apple sauce ran to 1,650,060 
actual cases and figs to 680,563 actual 
cases. 

The 1953 vegetable packs not previ- 
ously reported are: Green beans, 961,838 
cases; carrots, 191,556, and “Other Veg- 
etables”, 3,205,591, all shown in actual 
cases. “Other Vegetables” are made up 
of artichokes, beets, Brussels sprouts, 
celery, cauliflower, lima beans, onions, 
peas, peas and carrots, vegetables for 
salad, white potatoes, sweet potatoes, 
yams, pumpkin, hominy, dried beans and 
dried peas. The pack of dried beans, 
dried peas and hominy accounted for 
about 1,175,000 cases. 


STOCKS — The Canners League has 
also brought out a report covering stocks 
of canned spinach held by California 
eanners as of January 1, 1954. Total 
stocks amounted to 1,106,150 actual 
cases, of which 716,343 cases were re- 
ported unsold. Movement for the season 
to January 1 was 1,907,185 cases, or 
slightly more than in the 1952-53 period. 
Stocks are very well balanced, with the 
largest holdings in the No. 303, No. 2% 
and No. 10 sizes, respectively. 

Barreled cherries have moved well 
during the past year, stocks in the hands 
of California operators amounting to 
16,726 barrels on January Ist, 1954. A 
year earlier there were 34,007 barrels in 
first hands. The 1953 pack amounted to 
58,296 barrels. 


FRUITS — Interest in California 
canned fruits has been heightened dur- 
ing the week by the announcement that 
negotiations are under way between the 
governments of Great Britain and the 
United States for the sale of substantial 
quantities of fruits that may be regarded 
as surplus. Cling peaches are the princi- 
pal item, but apricots and mixed fruits 
are also under consideration. The canned 
fruit would be paid for in pounds sterl- 
ing which the U.S. Government would 
use to pay its military bills in England. 
The Government would pay the Cali- 
fornia canners in dollars. The size of 
the quantities under consideration has 
been placed at around 2,000,000 cases by 
some sources. Canners expect a definite 
decision within two weeks. In the mean- 
time the full fruit list is getting atten- 
tion from the domestic distributng trade, 
with buyers showing special interest in 
items which are known to be in light 
supply. 


PEARS—The movement of canned 
pears has been such of late that a very 
close cleanup seems in sight. This is 
true of Pacific Northwest fruit, as well 
as California pack, and price lists for 
the two areas are almost identical. Sales 
of No. 2% fancy have been made during 
the week at $3.80, with choice in this size 
moving at $3.45 and standard at $3.20. 
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Choice No. 10 is offered at $12.50 and 
standard at $11.50, but some canners are 
holding stocks at 25 cents higher. 


TOMATOES — While tomatoes have 
moved out in recent months in quantities 
that would have been considered very 
satisfactory two or three years ago, the 
cemand is lagging behind supply. Fancy 
tomatoes are not causing much concern, 
and neither is tomato juice, but tomato 
paste and tomato puree, and items of this 
kind are not moving freely and prices 
are unsatisfactory. Standard No. 303 
tomatoes are to be had at $1.20, No. 2s 
at $1.45, No. 2%s at $1.75 and No. 10s 
at $6.50. Sales are occasionally reported 
at less, so buying is confined largely to 
small lots. 


ASPARAGUS—Asparagus is cleaning 
up in good shape, with some of the 
larger canners having nothing to offer. 
Sales of picnic in mammoth and large 
in all green have been made of late at 
$2.80, with medium and small moving at 
$2.70. A small lot of cut spears in No. 10 
all green sold recently at $15.00. 


SALMON—A pickup in both sales and 
shipments of canned salmon is reported, 
with publicity on the forthcoming ad- 
vertising campaign held responsible for 
some of this. Some canners are getting 
quite closely sold up on chums and hold- 
ings of pinks are getting low. Alaska 
chums are held at $15.00 for No. 1 tall 
of summer pack, but fall pack can be 
had for $14.00. Pink salmon is firm at 
$19.00 for quality fish. Sales of Alaska 
red are reported at $27.00-$28.00 for No. 
1 talls, with halves at $17.00-$18.00. 


SALAD DRESSING, MAYONNAISE 
REPORT 


Analysis of final reports submitted in 
the 25th annual survey of operations in 
the salad dressing, mayonnaise, and re- 
lated products industry, announced Jan. 
8 by the U. S. Department of Commerce, 
shows an estimated total commercial pro- 
duction in 1952 of 102.6 million gallons, 
an increase of 5.1 million gallons over 
the comparable 1951 output. 

According to the Food Industries Divi- 
sion of the Department’s Business and 
Defense Services Administration, the in- 
crease was reflected mainly in the pro- 
duction of mayonnaise and salad dress- 
ing. Combined, these products accounted 
for 84.5 percent of total 1952 production. 

Value of the 1952 output at the manu- 
facturers’ sales level was $234.2 million. 
National per capita consumption, includ- 
ing the armed forces overseas, was 5.2 
pints in 1952, compared with 5.1 pints 
in the preceding year. 

This survey, sponsored and financially 
supported by leading members of the 
trade, and by the Mayonnaise and Salad 
Dressing Manufacturers’ Association, is 
part of the Commerce Department’s con- 
tinuing business service program, 


THE CANNING TRADE - 


FROZEN MIXED VEGETABLES 
GRADE REVISION PROPOSED 


The U. S. Department of Agriculture 
Jan. 13 announced a proposed revision of 
USDA grade-standards for frozen mixed 
vegetables. 

The proposal differs from the current 
grade-standards which have been in ef- 
fect since December 5, 1952 in the fol- 
lowing respects: 

(1) A third grade, Grade C or Stand- 
ard, has been added; 

(2) The color of lima beans in the 
mixture is defined for each grade in 
specific percentages of beans that may 
be green, lighter than green, and white 
for the thin-seeded, thick-seeded, and 
thick-seeded Baby Potato types; 

(3) The requirements for defects and 
character have been changed slightly in 
Grades A and B and new requirements 
have been incorporated for Grade C. 

The recommendations as to kinds and 
styles of basic vegetables and the pro- 
portions of ingredients in a three, four, 
or five vegetable mixture remain un- 
changed. 


RAW PACIFIC OYSTER 
STANDARDS AMENDED 


Revised Standards of Identity and Fill 
of Container for Shucked Pacific Oysters 
were published in the Federal Register 
of January 13, and become effective 90 
days thereafter. The old Standards, based 
on so many oysters per pint, have now 
become obsolete, according to testimony 
presented, because few, if any Pacific 
oysters are now packed in pints. The 
new Standards are based on so many 
oysters per gallon as follows: Large— 
not more than 64 oysters; medium—more 
than 64 but not more than 96; small— 
more than 96 but not more than 144; 
and extra small—more than 144. In each 
ease the largest oyster in the container 
may not be more than twice the weight 
of the smallest oyster. 


OHIO PROCESSORS SCHOOL 


Immediately following the Fieldman’s 
Short Course, which will be held at Ohio 
State University, Columbus, February 
16 and 17, the Processors School will be 
held on February 17 and 18. At that 
time considerable detailed specifications 
for individual cannery waste disposal 
systems will be discussed. 


Viva Armstrong, assistant secretary 
and personnel manager of the California 
Packing Corporation, San _ Francisco, 
Calif., represented the Bay Area Person- 
nel Women’s Association at a meeting of 
the executive committee of the Inter- 
national Association of Personnel Women 
in Kansas City. Mo. 


February 1, 1954 
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